
S O C I A L  M E D I A  F O R  Y O U R  B U S I N E S S
Please remember that these are merely guidelines from each and everyone’s own experience and advice, what you do with it, is your own.

©
TM

www.freelancersa.com

https://www.freelancersa.com/
https://www.freelancersa.com/


W H Y  Y O U  N E E D  T O  U N D E R S T A N D  T H E 
I M P O R T A N C E  O F  S O C I A L  M E D I A

This document is not for resell. All rights reserved to all of social channels provided in the links. 
Please give them a shout out. All graphics were paid for on Freepik. Please support your local 
businesses in these crucial times. ©

www.freelancersa.com

https://www.freelancersa.com/


Importance Of Social Media

We all have a fairly great understanding of social media and how 

it works. But what if I told you that Twitter has 6 different forms 

of communication networks or that Facebook is most active on 

Fridays.

Allow me to guide you through the importance of social media 

marketing and the Online marketing services offered to ensure 

you stay on top of your game. The importance of social media 

and the benefits of social media campaigns, content adverts and 

a proper calendar strategy.

Why Social Media

What is marketing? Marketing is the activity and process for creating; communicating and delivering 

offerings that have value to customers.

Now look at social media marketing. Social Media Today argue that the purpose of social media marketing 

is to build a brand and increase a brand’s visibility, through building relationships and communicating 

with potential customers.

The two seem to go hand-In-hand. But you may still 
be wondering, why social media? 

‘‘Social networks are one of the fastest growing industries in the world’’. 

This statement does seem to be thrown around quite frequently with anything Internet marketing related 

these days. However with a projected 25.0% annual growth over the next 5 years, it is definitely be time 

to start investing in social media if you haven’t already. This is so important we’ve added a fancy tweet-

this box below…. partly to show off, partly to make it easy for you to share it!

To read the full article please click below.

READ MORE HERE
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97% Of Marketers run paid ads 
on Facebook

If you have absolutely no idea how to approach your Facebook 

advertising strategy these days, you aren’t alone.

It’s no secret that Facebook’s organic reach has taken a nosedive. 

Recent algorithm changes have basically forced businesses to invest 

in paid campaigns or abandon ship.

But before you write off Facebook as a lost cause, think again.

Facebook is still the preferred place for 97% of marketers to run paid 

ads for a reason. After all, Facebook boasts the largest user-base of 

any social network and one of the most engaged.

READ MORE HERE
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12 Facebook Ad Examples You 
Can Swipe from Today

The beauty of Facebook ads is how much creative freedom the platform 

offers. No matter what your product or message might be, you can 

craft something to suit your needs.

And no, you don’t need to be a creative genius to make it happen. 

With a much-needed dose of inspiration from the following Facebook 

ad examples, you can better understand firsthand what makes an ad 

“work.” This combination of paid ads and promo posts not only shows 

the diversity of Facebook ads at large, but also that there is no “one-

size-fits-all” formula for engagement.

And with that, let’s dive in!

Click the link below to read the full article.

While we are on the link, you 
will notice that Sprout has some 
amazing information.

Build and grow stronger relationships on social.

Understand and reach your audience, engage your community and 

measure performance with the only all-in-one social media management 

platform built for connection.

Sprout Social is proud to be a leader in usability, customer support 

and satisfaction, ROI and user adoption according to G2, the #1 

independent software review site.

One platform

For all points of connection

READ MORE HERE EXPLORE SPROUT

Sprout Offers an Amazing but Costly solution to having all your 

social media in one place at the same time to view all your data, 

and customize your settings for ads.
All sprout media and articles are the property of sprout.
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A Quick & Comprehensive Guide 
to Facebook Remarketing
By Brent Barnhart.

What is Facebook Remarketing?

Facebook remarketing refers to the act running ads targeted toward 

past visitors to your site.

Let’s say you run an ecommerce store. You’re getting traffic to your 

checkout pages, but your bounce rate on those pages is pretty high. 

You realize that people are right on the edge of converting but you’re 

losing them.

Through Facebook’s tracking pixel, you can identify visitors who 

bounced and run a targeted ad based on their behavior. For example, 

you could offer a Facebook-exclusive coupon code or some sort of 

freebie to incentivize them to complete their purchase.

Why Facebook Remarketing 
is Worth Your Time

Regardless of the size of your business or list, there’s a reason why 

Facebook Ads are the go-to for so many marketers today. The ability 

to drill down and target specific visitors based on behavior is leaps 

and bounds above most ad options out there. Representing prime real 

estate for your leads, well-crafted ads can do wonders for conversion 

rates and cart abandonment woes.

While no marketer should blindly throw money at Facebook Ads, 

they’re certainly worth experimenting with to bring bounced traffic 

and lost leads back to your business.

Since we’ve all likely been on the receiving end of Facebook remarketing, 

how do you feel about these types of ads? If you’ve been sleeping on 

them, what’s holding you back?

READ MORE HERE All sprout media and articles are the property of sprout.
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Engine Optimization - SEO

In recent months we have seen how social signals are becoming an 

important part of search engine optimization. There is no doubt that 

a well planned social media strategy makes or takes down a brand.

For example, Lady Gaga (personal branding) quickly became a 

smash hit, and social media played a major role in her rise to stardom. 

Regardless of whether your business is small or large, Online or off-

line – social media provides a great opportunity and advantage for 

every business.

I have frequently written about social media in the past, but I’ve never 

really targeted my posts for small business owners who are looking to 

increase sales using the power of social media. So today I’ll be sharing 

some of the great benefits of using social media for your business, 

which will help you to decide whether or not social media channels 

might help to promote your business as it has so many others.

In the coming days, I will also be sharing more articles on how to 

create a presence on social media sites. For now, let’s have a look at 

some of the most beneficial aspects of social media for business.

READ MORE HERE
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01
Social networks aren’t just about you connecting with your customers, but also it allows them to connect 

with you. In fact, 73.4% of users will follow a brand because of their interest in the product or service.

To further reiterate why social media is so important for your business, let’s take a look at these points…

Building Brand Awareness

By having a social site, you have essentially increased your channels to 

share and syndicate your content. This means you have the opportunity 

to not only share but to be shared too. Though you may not go ‘viral’, 

you have made it easier for people to talk about you.

It only takes one customer to share your content or your page to get 

leads. Because with that share, a whole new group of people has the 

chance of stumbling upon your name while scrolling through a feed.

But, that’s not it. You become way more accessible too. Even if you 

have a website and can be searched, your social networks make it that 

much easier for customers to find you.

Think of it like this, a social site is like an extension of you. For example, 

if someone searches for your business by name or product, you might 

pop up in a variety of searches whether it be your website or your 

Facebook page. Making it easier for people to recognize you and thus 

building your brand awareness. We all know marketing is the process 

of communicating value to customers. Social media is a tool or channel 

for marketing and aids in helping brands build their visibility and social 

currency.

READ MORE HERE
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02Cost-effective advertising

Though ads, even social media ads can be expensive you have the 

flexibility to choose how much you spend, how long your ad runs, and 

you can even choose which audience it gets sent out to.

Really the only ‘cost’ you might incur is your time. Luckily, you probably 

won’t even have to spend too much time on it. , 84% of marketers 

found as little as six hours of work on their social sites per week was 

enough to generate increased traffic.

And, compared to traditional advertising or marketing campaigns, 

you’re likely to save a bit of money (this can be true even if you hire a 

social media manager too!).

READ MORE HERE

Social profiles are free. So you can essentially build an empire with 

a free profile. And, if you’re like most businesses, you may pay to 

promote a post or two. Or you may even run an ad. But you don’t 

have to. This is why social media is important for businesses. It allows 

you the flexibility to pay as much or as little as you like while allowing 

you to have all the functions of a business page.

Does social media increase sales?

Social media and social media advertising rely 

heavily on word of mouth marketing. Essentially you 

are sharing your business, content, and expertise, 

and getting people to talk about you because of 

your need for social currency.

When someone tags or mentions your business in a 

comment, you become a trusted recommendation 

to their friends. Plus, you’re likely to be put in front 

of quality leads this way. Therefore, increasing your 

leads and referrals, and potentially increasing your 

sales all over the globe. Social media does have the 

potential to increase your sales, even while being a 

cost-effective channel!
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03Engaging with Clients

Social media is a communication tool. Therefore meaning a specific 

tool you can use to communicate directly with customers. You can 

publicly communicate by commenting, or you can even reach out 

privately.

Most of the time this works in your favor. Because customers are 

already on these sites, sometimes multiple times a day they are more 

likely to share their good and bad experience with your business here. 

Giving you the perfect opportunity to respond accordingly.

If something negative were to be said, you have the ability to get in 

contact with the customer right away. Plus, you can use this as an 

opportunity to publicly apologize and move forward. Though this is a 

public setting, this interaction is personalized and can help strengthen 

that customer’s trust in you.

Though you may prefer receiving reviews on your review profiles, 

customers aren’t always on them. Nor do they want to always sign up 

for a new profile. If you turn on your reviews on your social sites, you 

are essentially creating a convenient space (where customers already 

spend a lot of time) to write reviews and to engage with you.

Social sharing buttons make it even easier to share and be shared

You can also engage with customers by sharing their user-generated content. For example, 

someone may publicly talk about you on their Twitter. You can easily retweet what they 

said and use that to increase your brand authority and trust.

And if you’re actively sharing and commenting on these types of posts, customers will 

also want to be more engaged. Meaning they may continue to share your content or 

their experience with your brand to their followers.

This will increase your chances of being seen by potential leads too. Whether it be a 

quick search or a friend of your customer simply browsing through their feed. Growth 

Gurus mentions “63% of consumers who search for businesses Online are more likely to 

use ones with an informative social media presence”.

So if you’re actively engaging on your social site, you have a better chance of being 

chosen than a competitor who is not on active on social media.

READ MORE HERE
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04Enhances SEO Ranking

As we have mentioned, social media can help you increase your 

content’s visibility. This is because you are essentially providing a 

second residence for your content. And making it incredibly shareable.

Because your content becomes much easier to share, you are 

increasing your chances of creating quality back links. This is because 

your content is much easier to find.

Be sure you are using your social profiles to your full advantage. 

Hashtags, optimizing your profiles, and creating catchy headlines/

tweets can make your engagement skyrocket and boosts your SEO.

Is a paid, owned, and earned channel?

It’s uncommon for marketers to rely on just one media channel. Unlike 

most options, your social profiles can fall into all channels, paid, owned, 

and earned media. In many instances, you’ll see a brand hit on all three 

of these types of media with one single post.

For example, a brand will publish an article on their blog (owned channel). They will promote that article 

on Facebook (paid channel). Then you will see people sharing that post or article (earned channel).

Social media as a paid channel – social media ads have become really popular. The ads themselves tend 

to blend in with the content around them and look like the rest of the feed around them (until you see 

the tiny ‘promoted’ stamped on it). With paid social media ads and boosted content you have a lot of 

leverage to choose what you want to spend and how long you want it to run.

READ MORE HERE
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05Statistics on social media – 
that proves it matters

READ MORE HERE

1. When a brand pays attention to 

its consumers it really pays off. 

In fact, suggests, 71% of consumers who 

have had a positive experience with a brand 

on social media are likely to recommend 

the brand to their friends and family. 

This means that social media also plays a 

huge role in your customer service and the 

likelihood of getting referral leads. Want to 

?

2. If you’re on social media, you’re bound 

to find a ton of your customers are too. 

A study by Hootsuite found… There are now 

3.196 billion people using social media, up 

13% from last year. Maybe you have some 

customers who aren’t Internet savvy, but 

you have a pretty good chance of finding a 

good handful are.

3. Instagram can get you in front of a ton of 

new eyes. Another Hootsuite study saw 

that 11 people joined social media every 

day. For Instagram, in particular, they found 

the total number of global Instagram users 

increased by a third over the past year. More 

an more users join social media sites every 

day. Meaning you have a ton of potential 

opportunities to be seen.

4. Nearly half of all businesses use social 

media for their digital marketing strategies. 

Infusionsoft found when asked which 

strategies they currently use for digital 

marketing, 49 percent responded with 

social media management. At the rate of 

which social media continues to grow, it 

might be worth imagining this number to 

increase as well.

5. Engaging with customers of social media 

builds loyalty. So much in fact, that Social 

Media Today found that customers spend 

more money (20-40 percent) on brands 

who engage directly with them on social 

media. Do a little bit of engaging and see 

how it affects your customers. You’ll like 

find they are happy you are listening to 

them. This tiny act can turn a person into a 

true ambassador!
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Benefits of Social Media
What are the benefits of using social media for business? 

Consider that there are now more than 3 billion using…

- Christina Newberry - 

What are the benefits of using social media for business? 

Consider that there are now more than 3 billion using 

social networks across the globe.

And these people are using social to engage with brands.

Found that more people follow brands on social media 

than follow celebrities. On Instagram alone 80 percent of 

people follow at least one business.

If you’re not taking advantage of social, you’re missing out 

on a fast, inexpensive, and effective way to reach almost 

half the world’s population.

Facebook

51%
Several times a 
day

23%
About once a 
day

26%
Less Often

Instagram

38%
Several times a day

22%
About once a day

39%
Less Often

Twitter

26%
Several times a day

20%
About once a day

53%
Less Often

YouTube

29%
Several times a day

17%
About once a day

55%
Less Often
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12 Social Media Trends to 
Watch in 2020

The last decade has seen social media solidify into thriving, 

multifaceted communities where more than 3.2 billion 

people worldwide are active daily. More than 90 percent 

of millennial’s regularly use at least one of these platforms, 

and more than learn about new products through social 

media. It’s not hard to see why nearly three-fourths of 

marketers believe social media is an effective part of their 

business.

As we close this decade down, there’s no doubt that 

social media will play a growing role in our lives for the 

foreseeable future. So, how should businesses, brands 

and even the average user anticipate the future for social 

platforms?

Here’s a breakdown of some of the biggest trends we’ll 

see evolving on social media in 2020 and years to come.

Expert 2020 Social Media 
Trends to look out for

Want to succeed on social media in 2020?

Then you need to know what trends will matter most this 

year. While the technology we have access to has never 

been greater, the competition has also never been higher

Plus, there is no shortage of platforms where you could 

be investing your time. But in the end, it all comes back 

to your audience. Are you getting in front of them where 

they’re spending their time? Are you giving them what 

they want or need, at the right time? What matters to 

them? These are the questions we all need answers to – 

and these answers seemingly change every year.

So I asked some really smart people for their thoughts on 

social media marketing in 2020. Here are 10 social media 

trends that will matter most to marketers, brands, and 

businesses in 2020, according to 34 experts.

READ MORE HERE READ MORE HERE
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How to promote your Instagram:  
13 ways that actually work

It’s time to rethink how to promote your Instagram account.

Why now? Because the platform’s rapid evolution and growth mean 

that what worked in the past isn’t going to score you the same sort 

of engagement today.

Based on recent Instagram stats, the visual space is becoming more 

and more crowded with brands fighting tooth and nail for more 

customers.

As a result, it quite literally pays for brands to have as many tactics 

as possible to promote Instagram to their target audience.

In this guide, we’ve broken down 13 totally actionable ways to do 

exactly that. From optimizing your posts and profile to rethinking 

your approach to content promotion, any combination of these tips 

are fair game when it comes to Instagram promotion.

READ MORE HERE All sprout media and articles are the property of sprout.
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12 Social Media Trends to 
Watch in 2020

Gone are the days of relying on door to door marketing, 

making face to face pitches to customers. Relying on 

television, print ads and commercials is not enough to 

gain your audience’s attention. It’s the age of social media. 

If you want to succeed there are plenty of social media 

tools which can help you. As the number of social media 

users is only going up, if you are not using one or more 

of these platforms to grow your business, then you are 

missing out on a very good opportunity.

Facebook, Twitter, Instagram, YouTube, these are all 

household terms today and users are actively using and 

exploring these platforms. These free platforms provide 

you with the opportunity to share about your brands and 

convert users and visitors into customers.

However, you are not the only brand trying to on-board 

new customers and grow your business. All social media 

channels are brimming with competition for more 

customers and you need to step up your campaigns to 

fulfill this goal. Moreover, this year, influencer marketing 

and user generated content will be huge in the social 

media industry.

The social media landscape is very dynamic. New trends 

and updates in features and tools are introduced on 

platforms every now and then. But thankfully, there is also 

no dearth of social media tools that will help you stay on 

top your game.

READ MORE HERE
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The Following Links will really help you 
to get going in the world of Digital 
Marketing.

https://www.surveymonkey.com/

Tools for addressing racial equity in your workforce

You can’t improve what you don’t measure. Get survey templates, tools, 

and resources to start understanding the racial equity dynamics in your 

organization.

15 ways to test your minimum viable product

https://convertkit.com/

Audience building for creators

Share what you love to connect with your followers and grow your 

business.

Four Things The Subscription Industry Can 
Teach You About Selling Your Brand.

Creative Marketing Ideas for 
Your B&B or Hotel

Simon Sinek - Start with Why? This is for your 
Brand vision - what will your image look like 
and represent.

READ MORE HERE

READ MORE HERE

READ MORE HERE READ MORE HERE

READ MORE HERE
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Need a great place for 
images. Here are a few links 
for Paid Stock, and Free 
images.

https://unsplash.com/

The internet’s source of freely-usable images.

Powered by creators everywhere.

https://www.freepik.com/home

Freepik has a collection of Free and Premium images, 

but I do recommend opening your own account to 

avoid legal issues.

https://elements.envato.com/

Premiun Account. Enjoy a wide range of premium 

images, includes license.

https://www.pexels.com/

The best free stock photos & videos shared by 

talented creators.
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Find your social media niche. 
This is very important.

If there is one thing I have learned as a social media 

manager, is that you must at all times stick to your market 

and your target audience. It will take a view tries, but once 

your know your market, your social media will skyrocket 

and start leading to more clients.

If you cannot afford a website right now, no worries, just 

create a Facebook page, and link your social accounts to 

Facebook and start selling your product or services.

READ MORE HERE
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